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This week...

NEW AGE BEVERAGES  
COMPLETES MERG-
ER WITH MORINDA 
HOLDINGS, 
New Age Beverages 
Corporation announced the 
completion of merger with 
Morinda Holdings, Inc. Read 
the press release here.

MORINDA SCIENTISTS 
PUBLISH NEW NONI + 
COLLAGEN STUDY. 
Morinda scientists from 
Tokyo and the United States 
conducted a clinical trial 
with Noni + Collagen and 
published the paper online. 
Find the link to download that 
paper here.”

BREAKING NEWS

Vaimalama Chaves, Miss Tahiti and Morinda’s 
magnificent TeMana spokesperson, was just 
crowned Miss France 2019 at the Zénith de Lille 
theater in France. The competition, including the 
crowning ceremony, was broadcast to over 8 million 
viewers around the world.

Thirty different women from France and 
its overseas collectives and countries 
vied for the title, but the winner’s 
crown belonged to Chaves, the 
23-year-old business management 
graduate from Tahiti.

Watch highlights from her win here.

“Words cannot express how amazing 
I feel today,” Chaves said. “Being 
honored with the title of Miss France is 
a dream come true, and I couldn’t possibly 
have done it without an amazing network of 
support all around me.”

Vaimalama Chaves Crowned Miss France
23 June 2018: Crowned Miss Tahiti 2018
27–30 August 2018: Attended Global Business Summit in Tokyo, Japan
16 December 2018: Crowned Miss France 2019

Vaimalama Chaves
Global Business Summit in Tokyo, Japan 

• TeMana Spokeswoman crowned 
Miss France

• Huge Global Excitement Generated 
from Morinda/New Age Beverages 
World Tour

• Instagram Influencer Mom Discovers 
Noni and Loves It

• Russian IPC Grows Business  
with Events

• Taiwan IPC Generates Thousands 
Thanks to E-mail Campaign

• Hong Kong IPC Capitalizes on  
Noni + Collagen

https://www.accesswire.com/531375/New-Age-Beverages-Corporation-Announces-Completion-of-Merger-with-Morinda-Holdings-Inc
https://morinda.com/en-us/news/6475465/morinda-scientists-publish-noni-collagen-study
https://morinda.com/en-us/shop/Skin_Care
https://www.youtube.com/watch?v=MQJYfPY1ssE


Chaves is a passionate advocate of Tahitian 
Noni Juice and TeMana. Her partnership with 
Morinda began in July 2018, and Chaves was 
an integral part of Morinda’s Global Business 
Summit in Tokyo last August. Chaves is a 
huge fan of TeMana beauty products.

“TeMana products are really awesome!” she 
said. “TeMana has a varied range of facial 
and beauty care products for all types of 
skin. I regularly use TeMana-brand Noni 
Brightening products, and I really love the 
results! I never travel without them.”

Morinda has enjoyed a wonderful 
relationship with Chaves since it announced 
its intention to sponsor the Miss Tahiti 
pageant earlier in 2018. 

“Vaimalama Chaves is an amazing young 
woman,” said Shon Whitney, Morinda’s vice 

president of sales and marketing. “She has 
been the perfect spokesperson for TeMana. 
She is warm, personable, driven and sincere. 
She is the total embodiment of Tahitian health 
and beauty. She totally deserves the title of 
Miss France. She is as beautiful inside as she 
is on the outside, and we couldn’t possibly be 
happier for her! Congratulations Vai!”

Chaves was overcome with gratitude after 
the announcement was made. She posted 
this wonderful tribute on her Instagram 
account: “Thank you for everything, a 
thousand times, thank you for all the love 
and support that made me this sparkling 
young woman on stage. Thank you for 
all the messages you sent me and the 
encouragement I received. Thank you for 
being my strength and my pillar!”

On December 4, 2018, Morin-
da Holdings Inc, the world’s 
leading authority on noni, 
announced a historic merger 
with Denver-based New Age 
Beverages Corporation. The 
merger of these two compa-
nies gives Morinda and New 
Age the ability to become 
the world’s largest healthy 
beverage company. In 2003, 
Morinda’s stated vision was 
to become the “Coca Cola” 
of functional beverages. To 
that end, the idea of Access 
Marketing was introduced, 
giving distributors more op-
portunities to meet the needs 
of demographics previously 
unavailable. This merger pro-
vides the opportunity to fulfill 
that vision.

Brent Willis and Kelly Olsen, 
Chief Executive Officer and 
Chief Commercial Officer 
respectively of the combined 
company, have been travel-
ing the world to meet with 
associates and IPCs to answer 
questions and share the 
vision, plan, opportunities, and 
strength of this new venture. 
Here are several reports from 
those places they have visited.

INGER FALKEVIK, IPC Norway

“When we traveled to Stockholm for the 
meeting with Brent and Kelly, I must admit, 
I was a little bit tense, and actually a little 
bit skeptical as well. We know Kelly really 
well and we know what he stands for, but 
what impressions would we get from Brent 
Willis? The small doubt I had disappeared 
immediately. He gave an immediate trust. To 

put it straight—I liked him a lot! A dynamic 
man, a person that gets things done. And I 
got the feeling that this is exactly what we 
need right now, this is exactly what we need 
to take us to the next step! Almost like a new 
start. Yes, this will be very good, and I really 
look forward to the future!”

KOICHI & HARUMI SAITO, IPC Japan

“Brent-san, the new CEO of New Age 
Beverages, has a great character and sense 
of business. We felt close to him tonight. And 

once again, we are reminded that Morinda 
is still providing hot opportunities.”

Morinda and New Age Beverages Global Tour Reactions

https://morinda.com/en-us/shop/tahitian_noni_juice/Tahitian_Noni_Juice
https://morinda.com/en-us/shop/tahitian_noni_juice/Tahitian_Noni_Juice


YOKO SUGIMOTO, IPC Japan

KEIKO OBA, IPC Japan

TSUKURU NAGAHAMA, Assistant Country Manager Japan

JOY YEN, Country Manager Taiwan

FRANK BIEDERMANN, IPC Germany

“Morinda has come once again. This is a 
good and great change in the company, and 
our future is bright. I and my group will be 
on board for this opportunity. I even felt the 

“I feel like I have been riding on a bike 
and now I have gotten onto a jet airplane. 
I will tell this great news to all my group 
members and prospects. I am so thankful I 

“One day after Kelly and Brent met with 
leaders and staff in Japan, we held an 
opportunity meeting in the Japan office. 228 
people attended, and over 30 percent of 
them were there for the first time. They were 
energized by the new opportunities that 
surround Morinda. . . .

“When Kelly talked about Morinda’s strength 
and how Morinda has been preparing for 
this moment, and acknowledged Morinda 
and IPCs have accomplished so many things 
in the past 20 years, IPCs were SO PROUD 
to be a part of Morinda, and their minds 
were ready to receive the great news and 
opportunity of this merger.

On December 12, 2018, I was honored to 
take part in a meeting with leaders and 
employees of Morinda and our new CEO, 
Brent Willis. It’s clear to me that this meeting 
will go down in history for Morinda and New 
Age. Seeing the new vision, it’s clear that 

same electricity as I started my Morinda 
business in 1999. Morinda is evolving. All the 
new people coming to this business now 
have an advantage.”

was invited to this event. I will go and visit 
all my organization to tell this great news in 
person. I’ve already started!”

“[The energy in the room] was 
unmistakable, and many IPCs took action 
immediately. This momentum shows how 
well the opportunity was presented last 
night. Many IPCs started embracing the 
opportunity. IPCs’ expectations are high.”

“When Brent talked about how New Age 
brings in additional expertise, resources, 
and channels, IPCs received well all the 
information and messages he shared. . . .

“The energy excitement and momentum 
are incredibly HIGH after the meeting!”

we have set our compass for a successful 
and unique future with Morinda and New 
Age! 2019 could not start any better! Today 
I understand how the early leaders must 
have felt!



Tahitian Noni Juice 30-Day Challenge
 
People all over the world are trying Tahitian Noni Juice for the first time. Lynn 
Miller is among them. She accepted the challenge to drink noni juice, morning 
and evening, for the next 30 days.

Lynn Miller is a social media maven. With 
nearly 25,000 followers, she shares her 
mom life with the world. She discovered 
Tahitian Noni, and now thousands more 
can share her experience. Here’s what she 
said about after drinking noni juice for a few 
days: “I am loving this 30-day challenge. I 
love how I get a little boost of energy from 
taking it. It helps especially mid-morning/
afternoon. I usually get sick around this time 
of year and I feel like it’s helped my immune 
system!”

Alexander Babin (pictured above, far right) is 
an energetic leader, growing his business in 
Russia. His team is incredibly motivated by 
traveling experiences and he has learned to 
leverage that. He and his team qualified and 
traveled to the 2018 Global Business Sum-
mit this last year. Working toward that goal, 
he improved his Personal Paid-as Title from 

Morinda Life:   
Events as Motivation
 
Morinda offers a robust travel 
program each year. This De-
cember is the LAST MONTH 
to qualify for next year’s 
events. To inspire you, we’re 
highlighting one IPC who uses 
the concept of travel to build 
his business. Help your IPCs 
qualify for next year’s events 
by working to earn new titles 
and increase their volume.

Coral Elite to Jade and increased his regular 
commissions check. Once qualified for Ja-
pan, Alexander and his team began working 
toward qualifying for the 2019 Global Busi-
ness Summit in New York City. The gains 
he’s seen from that are unreal. He increased 
his volume by 500% over previous month 
volumes. He also became personally paid-
as Pearl and maintained that title through 
the entire qualification period. This activity 
substantially increased his commissions and 
earned significant numbers of Morinda Life 
Points.
Alexander Babin’s team moved the needle of 
the entire market by focusing on events with 
his team. What’s more, he helped his team to 
qualify for experiences in foreign countries 
they never would have had.



Morinda Office Pro
Learning to use the tools 
in Morinda Office Pro can 
make the difference in 
growing your network 
and developing multiple 
income streams. Here’s 
the story of an IPC who has 
seen resounding success 
with just one of those tools.

Yu-Yun Yu (pictured at the 2018 Global Busi-
ness Summit in the very front with red pants 
and a blue purse) from Taiwan recognized an 
opportunity in the Jackie Lee 14-Day TeMana 
Challenge. She was able to sell several 14-
Day Packs over the length of the promotion. 
When those participants registered for the 
challenge, they were enrolled in an automat-
ic e-mail campaign. 

As a result of this one e-mail campaign, 13 
separate orders were placed. Those orders 
generated $4,995 USD in additional revenue. 
Many of those 13 orders contained additional 
TeMana product not included in the Jackie 
Lee Challenge Pack, products like the eye 
cream and moisturizer. Perhaps the most im-
pressive part of this whole story is that nearly 
every order placed through this e-mail cam-

Noni + Collagen Launch
TeMana Noni + Collagen officially launched 
this December and it is the only collagen 
product that features noni. IPCs around the 
world have experienced the strength of this 
product to build their health and their wealth. 
Here’s one IPC who has seen this product do 
just that.

Dabie Ngai is an energetic Hong Kong leader.

paign represented additional volume, which 
translated to additional commissions.

All of this happened because of one focused 
e-mail campaign. Imagine what will happen 
as she sends additional targeted e-mails to 
additional contacts. If you are not a Morinda 
Office Pro member, or don’t know how to use 
the E-mail Marketing tool in Morinda Office 
Pro, reach out to your local staff for assis-
tance so you can see similar results in your 
business.

Recognition Tip:
Schedule regular time for 
recognition. 

Put reminders in your cal-
endar to recognize mem-
bers of your organization. 
Recognize customers and 
IPCs. Recognize the first 
sip a customer takes, their 
first purchase, recognize 
an IPC’s first marketing 
e-mail sent, sales, great 
networking, milestones, 
and achievements. 

Not sure what to recog-
nize? Talk to someone 
about the work they are 
doing. If you look for reg-
ular opportunities, you will 
find them.

“Before this LTO launched in August, I did 
some pre-marketing through Facebook and 
WhatsApp. My team sold 17 sets! At least 
80% of the people who purchased had never 
used collagen before and wanted to try it. 
30% of our Noni + Collagen customers were 
brand new. We sold to people from 30–76 
years old.”


